
Questions and Answers to RFP 325-05-09-076 Gambling Awareness Initiative 
 
1.  Do you have any data related to ND youth and gambling? 
 
What we do know we have learned by talking with treatment providers, parents and etc. 
 
2.  What is your target youth age for this campaign? 
 
The target youth age is eighteen and under. 
 
3.  What areas of gambling are they most involved with, Internet, poker parties, etc.   
 
The information we have is informal and obtained from talking with treatment providers, 
parents, etc.   Internet gambling and poker parties are two that are frequently mentioned. 
 
4.  What services are currently in place for ND youth who have a gambling addiction? 
 
Treatment services for problem gamblers are limited in the State for all age groups.  
North Dakota has few treatment providers.  For a list of providers that MHSAS is aware of 
please call the division at 328-8920. 
 
5.  What previous campaigns have you conducted regarding gambling?  Please provide 
information regarding types of media used and dollars spent along with research regarding 
effectiveness measures. 
 
In the past biennium MHSAS conducted a $50,000 media campaign primarily using 
television ads, gamblingnd.com web site, and the Mental Health Association in North 
Dakota and the 211 Telephone Help Line.  A pre and post survey, hits on the web site and 
calls to the Help Line were used to determine effectiveness of the campaign. 
 
6.  What are the existing resources available to assist the problem gamblers and their family?  Is 
there a system in place to access current resources?  If so, what is that system?   
 
In addition to the response in number four we utilize our web site to provide information 
regarding problem gambling as well as referral services.  The web site also directs  
individuals to the Mental Health Association 211 Help Line for assistance with immediate 
issues as well as referral to treatment providers.  The Council on Compulsive Gambling 
is also available. 
 
7.  Is there an expectation that the www.gamblingnd.com web site would be maintained 
throughout this contract as well?  If so, what is the approximate monthly cost for that?   
 
There is no expectation that the web site be maintained through this RFP.  MHSAS 
continues to maintain the site. 
 
8.  What have the current problem gambling awareness efforts included?   
 
See number 5 above. 
 



Page 2 
 
9.  What have been the current outcomes measurements?  Are they based on proof of 
performance, or on top of mind awareness, or other measures?  
 
See number 5 above. 
 
10. Are there other awareness efforts being executed under other RFP’s specific to other 
population groups? 
 
MHSAS has not conducted other awareness campaigns other than the efforts mentioned 
above. 
 
11. Our assumption is that marketing strategies already in place, i.e., stickers on gaming 
machines and other signage would not have to be maintained using this RFP budget.  Is that 
correct? 
 
That is correct. 
 
12.  Can the offeror have access to previous campaign material? 
 
Previous RFP's, proposals and materials related to the campaign are subject to open 
records and may be requested. 
 
13. Is the offeror responsible for website updating or maintenance? 
 
The offer is not responsible for updating or maintaining the current web site. 
 
  


